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Press Release

Major Baltic Cruise Partnership Launched

Twelve ports in ten countries have joined together to form a major new cruise partnership, in order to create opportunities for continued growth in the numbers of cruise ships in the Baltic. The partnership will continue until 17 July 2007, developing a shared brand, shared marketing and, not least, a forum for the exchange of experiences, all of which will ensure better service across all the project’s ports. The ultimate objective is to achieve an additional growth of 20% more cruise ship passengers to the region.

More and more cruise ships are coming to the Baltic. This growth should be consolidated and, with this in mind, 12 harbour towns in 10 Baltic countries have launched a new partnership. 

- With this new Baltic cooperation we will be able to ensure a stronger position for the Baltic in the international cruise market. It will allow for better knowledge sharing, ‘best practise’ examples and a more formalised cooperation, says Wonderful Copenhagen’s sales- and marketing director, Ole Andersen.

The new partnership will focus primarily on the Baltic as a product, and the services that the destinations can offer shipping companies and passengers. Close relations between the harbours is important in persuading more cruise lines to choose the Baltic as a destination for their cruise ships. The same goes for tourists. 

- There are many factors that affect tourists’ decisions regarding where their next cruise will take them; it is not just the destination, but the entire cruise programme that influences their choice. That is why we have decided to work together with the other harbour towns that are also part of the Baltic product. Cruise ship tourists look on us all as a string of pearls, rather than just individual pearls, which is why it is so important that we present our products together as one sparkling necklace, says Andersen.

The overall aim of this cruise ship partnership will be to ensure a 20% increase in cruise ship guests coming to the region, together with a 4% increase in the Baltic region’s market share of cruise ships globally. The project will run for the next three years with a total budget of 1.3m Euro, of which half comes from the EU programme, ‘Interreg IIIB’. Included in the total budget are funds from the partners and sponsors, SAS Group and Rezidor SAS, which are, respectively, official airline and hotel partners.

The Baltic cruise project will be based around two specific areas: Developing destinations, and marketing. The developing of destinations is specifically concerned in this instance with upgrading and standardising the service at each of the partner’s harbours. Marketing will concentrate on developing a brand for the region and shared marketing activities with a focus on the cultivation of press contacts and sales initiatives within the cruise ship industry. 

Further information:

Wonderful Copenhagen

Sales and marketing director Ole Andersen, phone: +45 33 25 74 20

Project Leader Elisabeth Milton Hemmingsen, phone: + 45 33 25 74 29
The ten participating harbour towns and 20 partners are:

· Copenhagen (Wonderful Copenhagen and Copenhagen Malmö Port)
· Stockholm (Stockholm Visitors Board AB, Ports of Stockholm and Board of Regional Planning & Urban Transportation, Stockholm County Council)
· Kalmar (Destination Kalmar AB and Port of Kalmar)
· Gdynia (Gdynia City Hall and Port of Gdynia)
· Helsinki (Tourist and Convention Bureau, Port of Helsinki and City Planning Department)
· Turku (Turku City Tourist Office and Port of Turku)
· Rostock (Rostock Port Authority)
· Klaipeda (Klaipeda City Municipality, Klaipeda State Seaport Authority and Klaipeda Tourism and Culture Information Centre)
· Riga (Riga City Council and Riga Sea Port Authority)
· Oslo (Oslo Promotion and Port of Oslo)
Observers

· Tallin (Port of Tallinn)
· St. Petersburg (The City of St. Petersburg, Committee on Tourism and Resort Development)
Facts on the Baltic Cruise project: 

· The target is to ensure a 20% increase in cruise ship guests to the Baltic, together with a 4% growth in the Baltic region’s global cruise ship market share.

· The EU-programme Interreg IIIB is supporting this partnership with 635,000 Euro. The project as a whole has a budget of 1.3m Euro.

· The partners will meet for the first time in Copenhagen from 26-27 September. The project will run until July 2007.

· Eight EU countries will take part in the project: Denmark, Sweden, Finland, Germany, Poland, Estonia, Latvia and Lithuania. Also participating are the two non-EU countries Russia and Norway. 

· Overall administration and management will be overseen by Wonderful Copenhagen, Copenhagen’s official congress and tourism organisation.

· SAS Group and Rezidor SAS will be sponsors and official airline and hotel partners, respectively.











