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Cruise Baltic Project

Baltic Cruises much more than historic and cultural highlights

Cruise Baltic Project launches six marketing themes

As a natural extension of the branding platform, 10 Countries on a String, the 17 partners of Cruise Baltic Project have developed a number of new transnational products and marketing themes. At Seatrade 2006 in Miami, Cruise Baltic Project will be presenting six themes for the cruise industry as well as a new joint print concept to promote the Baltic destinations.

- We believe this will facilitate the cruise lines’ marketing efforts. They can select a number of themes to use in their marketing of Baltic cruises to the customers. Hopefully, these themes will also inspire the cruise lines to see the region with new eyes as the Baltic Region has much more to offer than the traditional historic and cultural highlights that currently dominate the Baltic cruise brand, says Signe Adamsen, Project Director of Cruise Baltic Project.
The six themes originate from the multitude and diversity of experiences and attractions that the Baltic destinations have to offer. They are:

· Northern Light & Mild Climate

· Kings & Tsars

· Modern Architecture & Design

· City Life & Outdoor Events

· Great Shopping & Fine Food

· Ancient & Modern

The themes also function as key drivers for product development in all Cruise Baltic Project partner destinations. By using the themes, each destination can tie their local offers and experiences into a common product theme with the other destinations in the region. This gives the destinations uniform product lines as well the opportunity to present the uniqueness of each individual destination. 

Facilitating cruise-lines marketing efforts

Moreover, the marketing themes have been developed for use by the cruise lines and the international cruise travel trade who can use them as an inspirational tool to stimulate further growth in Baltic cruise tourism. Finally, all products have been entered into a template format, making them easy to share, adapt and recognize as a strong Cruise Baltic brand.

· Developing thematic products is one of the key objectives of the project. The thematic products give us an opportunity to show the dualism that is so characteristic for the Baltic Sea Region. Every single event or experience always has something extra to offer, says Signe Adamsen.

The six themes will be presented to the cruise trade during Miami Seatrade 2006 at a workshop allowing the cruise lines to give their feedback and discuss ways of distributing the themes. Since its inception, the Cruise Baltic Project has used workshops with trade representatives as a key element in the development of project strategies. Furthermore, these workshops have influenced other important elements of the Cruise Baltic Project strategy such as the development of minimum service standard requirements for all partner ports and destinations, and the establishment of local cruise networks for main stakeholders of the local cruise industry.

For Further Information: 

Cruise Baltic Project’s Project Director, Signe Adamsen, tel.: + 45 3325 7429, cell: + 45 2332 2924, email: sam@woco.dk

Wonderful Copenhagen’s Vice President, Sales and Marketing, Ole Andersen, tel.: +45 3325 7420, cell: + 45 2338 3051, email: oan@woco.dk

www.cruisebaltic.com

The 17 Participating Destinations and 30 Partners are:

· Copenhagen (Wonderful Copenhagen and Copenhagen Malmö Port)
· Stockholm (Stockholm Visitors Board AB, Ports of Stockholm and Board of Regional Planning & Urban Transportation, Stockholm County Council)
· Kalmar (Destination Kalmar AB and Port of Kalmar)
· Gdynia (Gdynia City Hall and Port of Gdynia)
· Helsinki (Helsinki City Tourist & Convention Bureau, Port of Helsinki, and Helsinki City Planning Department)
· Turku (Turku City Tourist Office and Port of Turku)
· Rostock (Rostock Port Authority)
· Klaipeda (Klaipeda City Municipality, Klaipeda State Seaport Authority and Klaipeda Tourism and Culture Information Centre)
· Riga (Riga City Council and Freeport of Riga Authority)
· Oslo (VisitOSLO as and Port of Oslo)
· Elsinore/Helsingborg (Elsinore Tourism and Business Association and Town of Helsingborg)
· Karlskrona (Municipality of Karlskrona)
· Malmö (Malmö Tourism)

· Mariehamn (Port of Mariehamn, Åland Tourism Board)

· Visby (Port of Visby)

· Tallinn (Port of Tallinn, Tallinn City Enterprise Board)
· St. Petersburg (City of St. Petersburg)
Facts on The Cruise Baltic Project:

· The overall aim is to increase the number of cruise passengers coming to the region by 20%, and the Baltic region’s market share of cruises by 4% before 2008.

· The EU-program Interreg IIIB is supporting this partnership with a contribution of 635,000 Euro. The project has a total budget of 1.6m Euro.

· Cruise Baltic Project will run until July 2007.

· SAS Group and Rezidor SAS will be sponsors and official airline and hotel partners, respectively.

