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CRUISE BALTIC

10 COUNTRIES ON A STRING Noriher Earope





Press release 

February 2007

HBH marketing award to Cruise Baltic Project

Top honour to Baltic cruise project

Cruise Baltic Project (CBP) has won Denmark’s biggest marketing award. It has just been 

announced that CBP has been given the HBH Marketing award 2007 for its combined branding, marketing and development of the Baltic region as a single cruise destination.

Three years ago Wonderful Copenhagen and Cruise Copenhagen Network took the initiative to start the Cruise Baltic Project, which today includes 19 destinations and 35 partners around the Baltic Sea. The goal was to create continuing growth for the Baltic region.

- The prerequisite for growth is to think globally. It is not enough for a harbour to offer a good product if the other harbours that make up the rest of the cruise product don’t do likewise. It is the combined experience that counts. Based on the principle of helping destinations to help themselves, the countries around the Baltic joined in partnership to develop all the destinations around the Baltic, says the chairman of Cruise Baltic Project and Sales- and Marketing Director of Wonderful Copenhagen, Ole Andersen. He continues:

- The project is unique because 19 destinations and 35 partners from ten countries, each with different cultural starting points, are competitors but also partners. And the fact that the project is creating value for both the individual members and all members together makes participation attractive.

The HBH Marketing Prize is Denmark’s largest marketing award and is given annually to one person, organisation or public employee ”which in its marketing of a product or an idea has made itself especially noticed via a well thought-out analysis and creative strategy, and where an original combination of thoughts, words and pictures has created a unique dialogue between the sender and receiver. It is a further condition that the winner has shown a high ethical standard, both in its business dealings and marketing.”

For further information please contact:

Chairman of Cruise Baltic Project, Ole Andersen on tel.: +45 3355 7420 or oan@woco.dk 

For information on the project: www.cruisebaltic.com 

Briefly on HBH

In 1991 director Henrik Bødtcher-Hansen, founder of HBH, created the Henrik Bødtcher-Hansens Fund, which has since then awarded Denmark’s biggest marketing award. The HBH Marketing Prize has previously been won by, among others, Trip-Trap, Aarstiderne, Hummel and Copenhagen Airports.

Briefly on CBP

In 2006 2.3 million visitors were registered by the turnstiles of the 19 harbour members of the Cruise Baltic Project. The total number of dockings at the 19 harbours this season was 2,079.
Cruise Baltic Project is a three-year EU project which started in 2004 in order to increase the number of cruise ship passengers to the Baltic region; the proportion of cruise ships in the Baltic Sea’s share of the global cruise ship market, and the number of passengers that return after their first visit to the region.

To achieve this Cruise Baltic Project works together with numerous cruise ship companies, tour operators, tourist bureaus, media and local cruise networks.

The 19 participating destinations and 35 partners are:

· Copenhagen (Wonderful Copenhagen and Copenhagen Malmö Port)
· Elsinore/Helsingborg (Elsinore Tourism and Business Association and Town of Helsingborg)
· Gdynia (Gdynia City Hall and Port of Gdynia)
· Göteborg (Port of Göteborg)
· Helsinki (Helsinki City Tourist & Convention Bureau, Port of Helsinki and Helsinki City Planning Department)
· Kalmar (Destination Kalmar and Port of Kalmar)
· Karlskrona (Municipality of Karlskrona)
· Klaipeda (Klaipeda City Municipality, Klaipeda State Seaport Authority and Klaipeda Tourism and Culture Information Centre)
· Malmö (Malmö Tourism, Copenhagen Malmö Port)

· Mariehamn (Port of Mariehamn, Åland Tourism Board)

· Oslo (VisitOSLO as and Port of Oslo)
· Riga (Riga City Council and Freeport of Riga Authority)
· Rostock (Rostock Port c/o)
· Rønne (Port of Rønne Ltd)
· St. Petersburg (City of St. Petersburg)
· Stockholm (Stockholm Visitors Board, Ports of Stockholm)
· Tallinn (Port of Tallinn, Tallinn City Enterprise Board)
· Turku (Turku City Tourist Office and Port of Turku)
· Visby (Port of Visby)
· The EU-programme Interreg IIIB
Commercial partners

· Scandinavian Airlines System (SAS Group)

· The Rezidor Hotel Group









