PRESS RELEASE

 Wednesday 25 April 2007 

Cruise Baltic project launches in UK to promote the world’s fastest growing cruise market 

Members of the Cruise Baltic project today launched their UK campaign which aims to encourage even more cruise passengers from the UK to visit the Baltic Sea region.  Baltic Sea destinations are now the world’s fastest-growing cruise holiday market, with 2.3 million visitors from 2,079 dockings in 2006.  This represents a growth of 13 percent compared with global growth of less than nine percent over the same period.

Henrik Kahn, director, Visit Denmark (UK & Ireland) and spokesperson for Cruise Baltic project’s UK representatives comments:  “We are delighted to announce that for the first time in history 10 countries, represented here in the UK, have joined forces to market themselves to the cruise industry and consumers. 

“The project, which started in 2004, is now ready to go out to the UK market and the first thing we have done is to make it easy for consumers to choose the Baltic Sea region as a destination. They will, as from today, be able to log into www.cruisebaltic.com to find out all about the region, its destinations, history, culture and sights. 

“In May, we will also be launching a web-based educational tool to travel agents. This will give them expertise knowledge about the Baltic region as a cruise destination.” 

The 10 participating countries are Denmark, Estonia, Finland, Germany, Latvia, Lithuania, Norway, Poland, Russia and Sweden. Together the nations offer no less that 19 ports of call, all with their own unique sights, characteristics and superb opportunities for visitors. 

New resources available as part of the Cruise Baltic project include: 

· a new website (www.cruisebaltic.com) with information on the 10 countries and all 19 ports of call. There will be dedicated information

for consumers, the travel trade and the media on specific Baltic products    and themes, travel to the Baltic and shore-based accommodation

· a regular trade newsletter and extensive online information for travel trade professionals

· Specific web pages offer advice on ports of call, regular events for trade

· close liaison with cruise lines to facilitate press visits

As an additional exciting incentive there is a consumer competition to win a 12-night Baltic cruise for two with Fred Olsen Cruises.  The cruise programme includes visits to Stockholm, Helsinki, St Petersburg, Tallinn and Copenhagen. More details of the competition are available at www.cruisebaltic.com/uk, 

Speaking at today’s London launch, Cruise Baltic project’s newly-appointed project director, Bo Nylandsted Larsen, said,  “The Baltic Sea region ranks high on the lists of the world's cruise passengers when choosing a destination for their holiday. Within just five years it has become the world's fastest growing cruise region.

“There was a time when most people planning on taking a cruise dreamed of a sunny holiday beneath warm skies. These days, however, when cruise tourists plan their annual holiday more and more are putting the Baltic region at the top of their wish list. I think we have a lot to offer, with a wealth of entertainment, culture, architecture and history in each of our destinations. 

“It is our intention to ensure that passenger growth continues, thanks to the combined know-how of the partners involved.”
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BACKGROUND:

About the Baltic Sea region

As far back as in the 14th and 15th century, the Baltic Sea region formed an integrated trade network, the League of Hanseatic Towns.  This represented the most important trading area in Northern Europe. As a result, culture, arts and science flourished in all the cities around the Baltic Sea.

Today, many of the medieval houses, churches and palaces stand side by side with modern architectural achievements, giving the whole region a very special charm and atmosphere that you will find nowhere else.

The Baltic offers passengers a unique combination of exciting harbour towns with cultural and historic attractions and beautiful scenery. The harbours' infrastructure and the surrounding areas' ability to handle both ships and passengers in a quick and professional manner are attractive for cruise ship operators. As well as this, the waters and the countries around the Baltic are considered safe and clean.

About Cruise Baltic project

The Cruise Baltic project was initially a three-year EU development project which started in Copenhagen in 2004. Following its success in the first three years, the project is now ready to start its second phase, which includes the marketing of the region in the UK. Its remit remains to increase:

· the number of cruise ship passengers to the Baltic region

· the proportion of cruise ships in the Baltic Sea's share of the global cruise ship market

· the number of passengers that return after their first visit to the region.

To achieve this Cruise Baltic Project works together with numerous cruise ship companies, tour operators, tourist bureaus, media and local cruise networks.

Cruise Baltic project is a close cooperation between 10 countries, 19 destinations and 35 partners in the Baltic Sea Region. Through Cruise Baltic, all the participating countries are able to offer the same service, high standards and full integration between ports and cities for cruise lines that want to discover the unique possibilities of the Baltic Sea Region.

About the director

Bo Nylandsted Larsen began as project director for the Cruise Baltic Project in March 2007. He was formerly sales director at SAS with responsibility for business travel bureaux and group sales in Denmark. He has worked in sales for 20 years.

Destinations

The 19 participating destinations are: Copenhagen (Wonderful Copenhagen and Copenhagen Malmö Port), Elsinore/Helsingborg (Elsinore Tourism and Business Association and Town of Helsingborg), Gdynia (Gdynia City Hall and Port of Gdynia), Göteborg (Port of Göteborg), Helsinki (Helsinki City Tourist & Convention Bureau, Port of Helsinki and Helsinki City Planning Department), Kalmar (Destination Kalmar and Port of Kalmar), Karlskrona (Municipality of Karlskrona), Klaipeda (Klaipeda City Municipality, Klaipeda State Seaport Authority and Klaipeda Tourism and Culture Information Centre), Malmö (Malmö Tourism, Copenhagen Malmö Port), Mariehamn (Port of Mariehamn, Åland Tourism Board), Oslo (VisitOSLO as and Port of Oslo), Riga (Riga City Council and Freeport of Riga Authority), Rostock (Rostock Port c/o), Rønne (Port of Rønne Ltd), St. Petersburg (City of St. Petersburg), Stockholm (Stockholm Visitors Board, Ports of Stockholm), Tallinn (Port of Tallinn, Tallinn City Enterprise Board), Turku (Turku City Tourist Office and Port of Turku) and Visby (Port of Visby). 

Commercial partners are Scandinavian Airlines System (SAS Group) and SAS Radisson Hotels & Resorts. 

