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CRUISE BALTIC

10 COUNTRIES ON A STRING Noriher Earope





Press release

March 2008

Bright future for The Baltic Sea Region cruise industry

The report “2020 Vision: New Focus for the Global Cruise Industry” shows a shift in focus away from the traditional cruise markets – and that’s good news for The Baltic Sea Region.

Changing winds are blowing in the cruise industry. This is the conclusion of the Seatrade research report “2020 Vision: New focus for the Global Cruise Industry” by leading cruise analyst Tony Peisley. 

Released March 2008, the report takes a global view on the cruise industry and the shifting focus away from the traditional cruise markets of North America and the Caribbean. 

The key trend in the cruise industry

The key cruise trend is the increased focus on Europe from the major cruise companies that carry about three-quarters of the world’s 16 million cruise passengers. They are deploying more, larger and newer ships in Europe and are looking to carry more European passengers as a result. The main beneficiaries are the Baltic destinations and the Mediterranean.

In fact, Northern Europe (including the Baltic Sea Region) has overtaken Alaska to become the third most popular cruise region after the Caribbean and the Mediterranean. Among Europeans the popularity of Northern Europe cruises has been growing much more rapidly than the traditional destinations since 2004. Baltic ports occupy four out of the top five ports in Northern Europe.  

Author of 2020 vision: New Focus for the Global Cruise Industry, Tony Peisley says:

“The Baltic Sea Region has been one of the fastest growing destinations over the past five–ten years. Its reputation for high service, health and safety standards is one of the reasons for the Baltic's success. Although its shorter season means it will never see as many ships over a year as the Caribbean or the Mediterranean, there remains plenty of room for growth – particularly if more cruise ports emerge to enable cruise lines to refresh their itineraries on a regular basis.”

Cruise Baltic – 10 countries on a string

The report also takes a look at the growing trend of forming networks to offer a complete product to prospective cruise lines. Cruise Baltic is one of these networks. 

Cruise Baltic – the partnership of 10 countries to ensure a stronger position for The Baltic Sea Region – began in 2004 with 10 countries and 12 destinations. Today it has grown to 26 destinations. 

“We welcome the report showing that The Baltic Sea Region has a bright future. One of the goals of our network is to provide the best service standards and facilities possible. A core value of the Cruise Baltic network is quality, and we are continuously working on improvements. The growing number of destinations and ports wanting to commit to Cruise Baltic,” says Director of Cruise Baltic, Bo Larsen, “proves that the network is successful.”

For more details on the report 2020 vision: New Focus for the Global Cruise Industry go to: www.seatrade-global.com/cruise_report/CR_08_focus.html
To order it, contact Laura Grant at lgrant@seatrade-global.com 

tel:  +44 1206 545121;  fax:  +44 1206 545190

Or, order online at: www.seatrade-global.com/secure/cr1.asp

When Cruise Baltic was formed in 2004 it had the support of ten countries, 12 destinations and 24 partners. Today Cruise Baltic has 44 partners and a total of 26 destinations. Cruise Baltic has successfully branded itself as one destination and was voted Destination of the year 2007 at Seatrade Europe.
www.cruisebaltic.com
The 26 participating destinations and 44 partners are:

· Copenhagen (Wonderful Copenhagen, Copenhagen Malmö Port)
· Elsinore (Elsinore Tourism and Business Association)
· Gdynia (Gdynia City Hall, Port of Gdynia)
· Göteborg (Port of Göteborg, Göteborg & Co)
· Helsingborg (Town of Helsingborg)
· Helsinki (Helsinki City Tourist & Convention Bureau, Port of Helsinki)
· Kalmar (Destination Kalmar, Port of Kalmar)
· Karlskrona (Municipality of Karlskrona, Port of Karlskrona)
· Klaipeda (Klaipeda City Municipality, Klaipeda State Seaport Authority, Klaipeda Tourism and Culture Information Centre)
· Korsoer (Port of Korsoer and Slagelse Municipality)
· Kotka (City of Kotka, Port of Kotka)
· Kristiansand (Port of Kristiansand)
· Malmö (Malmö Tourism)

· Mariehamn (Åland Tourism Board)

· Oslo (VisitOSLO, Port of Oslo)
· Riga (Riga City Council, Freeport of Riga Authority)
· Rostock (Rostock Port)
· Rønne (Port of Rønne Ltd)
· Saaremaa (Port of Tallinn)
· St. Petersburg (City of St. Petersburg)
· Stockholm (Stockholm Visitors Board, Ports of Stockholm)
· Tallinn (Port of Tallinn, Tallinn City Enterprise Board)
· Turku (Turku Touring, Port of Turku)
· Umeå (Port of Umeå, Umeå Tourist Office & Umeå Municipality)
· Visby (Port of Visby) 
· Århus (VisitAarhus)
· The EU-programme Interreg IIIB
Commercial partners

Scandinavian Airlines System (SAS Group)

