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CRUISE BALTIC

10 COUNTRIES ON A STRING Noriher Earope





Press release

26 September 2007

Cruise Baltic voted ‘Destination of the year’ 2007

Seatrade Insider has just handed out this year’s cruise awards and has selected Cruise Baltic as the destination of the year.

At Seatrade Europe, currently running in Hamburg, this year’s cruise awards were given out last night.  The Seatrade Insider’s prize, Destination of the Year, went to Cruise Baltic, a network of 25 destinations in the Baltic Sea region. Since 2004, Cruise Baltic has successfully branded itself as one destination, targeting the international cruise market. The prize is awarded a destination “which has made significant improvements to its facilities/cruise-tourism infrastructure over the past 12 months”. Cruise Baltic was one of the three finalists nominated for the award along with Dubai Tourism and Kent Cruise Connection Partnership.

The panel of judges’ reasons for selecting Cruise Baltic are:

- It’s a very unique cooperation, which in a very short time has developed into a successful project. In only three years Cruise Baltic has shown that working together makes stronger.

Per Schmidt, who recommended Cruise Baltic for the award says,  

- As Vice Chairman of Cruise Europe and General Manager of Copenhagen Malmö Port, I have had the pleasure of following Cruise Baltic closely. Since Cruise Baltic started three years ago, the Baltic Sea Region has become the fastest growing region in the world. 10 countries, 25 destinations, 44 partners have succeeded in creating Cruise Baltic, a network of destinations, that are branding themselves as one unit towards the cruise industry and the customers. Nobody from other cruise regions has, so far, been able to achieve this.
Bo Larsen, Director of Cruise Baltic says, 

- On behalf of the Cruise Baltic partners I’m proud to accept the prestigious Seatrade Insider’s Cruise Award and particularly the award for the destination of the year. It signifies that the industry also recognizes Cruise Baltic as what we have marketed it as – one destination. Our marketing efforts have been successful. Today, it is not enough for a port to offer a good product if the other harbours that make up the rest of the cruise product don’t do likewise. It is the combined experience that counts. Based on the principle of helping destinations to help themselves, the countries around the Baltic joined in partnership to develop all the destinations around the Baltic. The project is unique because 25 destinations and 44 partners from ten countries, each with different cultural starting points, are competitors but also partners. This award will undoubtedly increase the motivation to develop our brand and products even further, which is also necessary in a very competitive market.

During the last year, the project has produced several products in order to increase the market share of cruise passengers to the Baltic Sea Region:

· Handbook (a strategic planning tool for cruise companies, tour operators and agents with an interest in the Baltic Sea Region. It gives easy access to practical information and facts about the Baltic ports as well as a thorough description of the branding, PR and marketing tools provided by Cruise Baltic. http://www.cruisebaltic.com/composite-400.htm 
· Product guide (brochure describing the destinations including our cross national themes; Northern Light & Mild Climate, Kings & Tsars, Modern Architecture & Design, City Life & Outdoor Events, Great Shopping & Fine Foods and Ancient & Modern) Download at http://www.cruisebaltic.com/composite-338.htm 

· Initiated an improvement plan for all destinations according to Cruise Baltic common service standards.

· E-learning program  
· 25 press visits to the region
· Newsletters: Four annual newsletters for the professional cruise business http://www.cruisebaltic.com/composite-285.htm 
· Press releases: http://www.cruisebaltic.com/composite-283.htm 
· Initiated Local Cruise Network (improving local business evaluation, product development and more)
· Passenger survey completed July 2007. According to the survey 96% rated the Baltic Sea Region as good or very good. 61% are likely to return.
Cruise Baltic has also won the HBH Marketing award 2007 for its combined branding, marketing and development of the Baltic Sea region as a single cruise destination. (The most prestigious and non-commercial marketing prize in Denmark, Copenhagen Business School.)
For further information please contact: 

Project Director Bo Larsen, Cruise Baltic, on Tel.: +45 6120 9674 or at bnl@woco.dk

For information please visit: www.cruisebaltic.com
In 2006, the 19 harbour members of the Cruise Baltic Project registered 2.3 million port visits. The total number of dockings at the 19 harbours this season was 2,079.
Cruise Baltic is a three-year EU project that is now continuing until 2010. It started in 2004 in order to increase the number of cruise ship passengers to the Baltic region; raise the proportion of cruise ships in the Baltic Sea’s share of the global cruise ship market; and increase the number of passengers that return after their first visit to the region.

The 25 participating destinations and 44 partners are:

· Copenhagen (Wonderful Copenhagen, Copenhagen Malmö Port)
· Elsinore (Elsinore Tourism and Business Association)
· Gdynia (Gdynia City Hall, Port of Gdynia)
· Göteborg (Port of Göteborg, Göteborg & Co)
· Helsingborg (Town of Helsingborg)
· Helsinki (Helsinki City Tourist & Convention Bureau, Port of Helsinki)
· Kalmar (Destination Kalmar, Port of Kalmar)
· Karlskrona (Municipality of Karlskrona, Port of Karlskrona)
· Klaipeda (Klaipeda City Municipality, Klaipeda State Seaport Authority, Klaipeda Tourism and Culture Information Centre)
· Korsoer (Port of Korsoer and Slagelse Municipality)
· Kotka (City of Kotka, Port of Kotka)
· Malmö (Malmö Tourism)

· Mariehamn (Åland Tourism Board)

· Oslo (VisitOSLO, Port of Oslo)
· Riga (Riga City Council, Freeport of Riga Authority)
· Rostock (Rostock Port)
· Rønne (Port of Rønne Ltd)
· Saaremaa (Port of Tallinn)
· St. Petersburg (City of St. Petersburg)
· Stockholm (Stockholm Visitors Board, Ports of Stockholm)
· Tallinn (Port of Tallinn, Tallinn City Enterprise Board)
· Turku (Turku Touring, Port of Turku)
· Umeå (Port of Umeå, Umeå Tourist Office & Umeå Municipality)
· Visby (Port of Visby) 
· Århus (VisitAarhus)
· The EU-programme Interreg IIIB
Commercial partners

· Scandinavian Airlines System (SAS Group)

· The Rezidor Hotel Group













