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CRUISE BALTIC

10 COUNTRIES ON A STRING Noriher Earope





Press release

September 2007

Cruise Baltic continues with new partners 

With good results, enormous interest from the industry and satisfied partners, Cruise Baltic chooses to continue the success.  Three new partners, Kotka, Aarhus and Saaremaa have already decided to join the network.

When Cruise Baltic was formed in 2004, it had the support of ten countries, 12 destinations and 24 partners. Three years of collaboration between harbours and destinations in the Baltic Sea region have ensured that Cruise Baltic now has an effective branding platform. The project's partners have created a well functioning, local cruise network and, together, agreed upon a charter of service standards which has ensured a uniform product for those booking a cruise in the Baltic Sea region. At the same time Cruise Baltic has developed marketing and planning tools; themed cruises; and branding material to promote the harbours around the Baltic Sea with a clear profile as a single destination. 

This success has convinced partners to continue with Cruise Baltic beyond the three years the EU has supported the network and several new destinations have decided to join in. The networks new partners are the Finnish destination Kotka, Denmark’s second largest city Aarhus and the Estonian destination Saaremaa. Now the network has 25 participating destinations and 44 partners.

- It is vital to Cruise Baltic to be able to attract new destinations in order to develop our brand and products on the global cruise market. Quantity is not a target in itself, but we are pleased to welcome Kotka, Aarhus and Saaremaa because they are all willing to develop their destination and use their competences and knowledge in Cruise Baltic for the benefit of all cruise destinations and partners, says Bo Larsen, Director of Cruise Baltic.

The new partners comment on their entry into Cruise Baltic:

- We have had some ferry connections from Kotka during the past few years but no cruising industry at all. We are uttermost interested in it and we are very happy to enter the cruise market by collaborating in the Cruise Baltic. We have all the technical capabilities to accommodate big ferries, but our facilities need many improvements. The product development for this new target group is surely an interesting project and the joint marketing is very useful. In Cruise Baltic we hope to learn from the other partners and achieve the right industry standards, says Pipsa Kyöstiö, Director of Tourism, Kotka Tourist Service.

- Cruise passengers confirm that they are positively surprised over what Aarhus has to offer. We have set a goal to further increase the number of port calls and passenger visits to the harbour and the city. And we believe marketing through Cruise Baltic can help us reach that goal. We have followed Cruise Baltic's progress since its inception and have long wanted to work together with them. Cruise Baltic seems to be both professional and thoroughly prepared, says Vibeke Jørgensen, manager of the incoming department at VisitAarhus. 

- The network is a great way to learn from others, a source of knowledge. It is challenging to introduce a charming but unknown destination to the market. Together with other Baltic Sea region destinations, the work is easier and our efforts are more targeted and focused, says Tiina Liitmäe, Marketing Manager, Port of Tallinn.
For further information please contact: 

Project Director Bo Larsen, Cruise Baltic, on Tel.: +45 6120 9674 or at bnl@woco.dk

For information please visit: www.cruisebaltic.com
In 2006, the 19 harbour members of the Cruise Baltic Project registered 2.3 million port visits. The total number of dockings at the 19 harbours this season was 2,079.
Cruise Baltic is a three-year EU project that is now continuing until 2010. It started in 2004 in order to increase the number of cruise ship passengers to the Baltic region; raise the proportion of cruise ships in the Baltic Sea’s share of the global cruise ship market; and increase the number of passengers that return after their first visit to the region.

The 25 participating destinations and 44 partners are:

· Copenhagen (Wonderful Copenhagen, Copenhagen Malmö Port)
· Elsinore (Elsinore Tourism and Business Association)
· Gdynia (Gdynia City Hall, Port of Gdynia)
· Göteborg (Port of Göteborg, Göteborg & Co)
· Helsingborg (Town of Helsingborg)
· Helsinki (Helsinki City Tourist & Convention Bureau, Port of Helsinki)
· Kalmar (Destination Kalmar, Port of Kalmar)
· Karlskrona (Municipality of Karlskrona, Port of Karlskrona)
· Klaipeda (Klaipeda City Municipality, Klaipeda State Seaport Authority, Klaipeda Tourism and Culture Information Centre)
· Korsoer (Port of Korsoer and Slagelse Municipality)
· Kotka (City of Kotka, Port of Kotka)
· Malmö (Malmö Tourism)

· Mariehamn (Åland Tourism Board)

· Oslo (VisitOSLO, Port of Oslo)
· Riga (Riga City Council, Freeport of Riga Authority)
· Rostock (Rostock Port)
· Rønne (Port of Rønne Ltd)
· Saaremaa (Port of Tallinn)
· St. Petersburg (City of St. Petersburg)
· Stockholm (Stockholm Visitors Board, Ports of Stockholm)
· Tallinn (Port of Tallinn, Tallinn City Enterprise Board)
· Turku (Turku Touring, Port of Turku)
· Umeå (Port of Umeå, Umeå Tourist Office & Umeå Municipality)
· Visby (Port of Visby) 
· Århus (VisitAarhus)
· The EU-programme Interreg IIIB
Commercial partners

· Scandinavian Airlines System (SAS Group)

· The Rezidor Hotel Group












