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CRUISE BALTIC

10 COUNTRIES ON A STRING Noriher Earope





Press release
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Cruise Baltic 

The cruise tourist of the future comes from southern Europe

The typical tourist on a cruise in the Baltic Sea region is a middle-aged American or Englishman. However, the results of a new survey recently released by Cruise Baltic indicate that the cruise tourist of the future will just as likely be a younger Italian or Spaniard.

The average age of a cruise tourist visiting the Baltic Sea region is 52 years old. A new survey undertaken by the consultant group COWI A/S shows that it is most often Americans and Englishmen closer to retirement age that choose a cruise in the region. However, Spaniards and Italians have begun to show interest in cruising the Baltic Sea region and the average southern European is only 42 years old. Over a third are under the age of 40 and the trend points to the arrival of more and more younger Italians and Spaniards. 

More southern Europeans than Americans embark on their debut cruise in the Baltic Sea region. Four out of ten southern Europeans are on their first cruise when they visit the Baltic Sea region, whereas only one out of ten Americans and Englishmen experience their first cruise in the region. In addition, three out of four southern European passengers plan on coming back to the region. Every second American, Englishman and Asian has considered visiting the region again.

“In recent years, more southern European cruise companies, with MSC in the forefront, have gambled on the Baltic Sea region. We’ve felt the massive interest in the region and for the destinations and packages we offer. It is that interest that is now bearing results. Up to now, USA and England have been our largest market but in the future we will do even more to target our products toward Italians, Spaniards and Germans. The new and younger target groups demand it.  Therefore, it is important that we continue to develop the products we already have and adapt them to the cruise tourist of the future. For example, I envision our future packages will include activities for families with children as well as special offers for those interested in active holidays,” says Bo Larsen, Director of Cruise Baltic.

The survey is based on interviews with 390 tourists from five different cruise ships that have sailed to nine different destinations in the Baltic Sea region during summer 2007.

For further information please contact: 

Project Director Bo Larsen, Cruise Baltic, on Tel.: +45 3355 7429 or at bnl@woco.dk

For information please visit: www.cruisebaltic.com
In 2006, the 19 harbour members of the Cruise Baltic Project registered 2.3 million port visits. The total number of dockings at the 19 harbours this season was 2,079.
Cruise Baltic is a three-year EU project that is now continuing until 2010. It started in 2004 in order to increase the number of cruise ship passengers to the Baltic region; raise the proportion of cruise ships in the Baltic Sea’s share of the global cruise ship market; and increase the number of passengers that return after their first visit to the region.

The 25 participating destinations and 44 partners are:

· Copenhagen (Wonderful Copenhagen, Copenhagen Malmö Port)
· Elsinore (Elsinore Tourism and Business Association)
· Gdynia (Gdynia City Hall, Port of Gdynia)
· Göteborg (Port of Göteborg, Göteborg & Co)
· Helsingborg (Town of Helsingborg)
· Helsinki (Helsinki City Tourist & Convention Bureau, Port of Helsinki)
· Kalmar (Destination Kalmar, Port of Kalmar)
· Karlskrona (Municipality of Karlskrona, Port of Karlskrona)
· Klaipeda (Klaipeda City Municipality, Klaipeda State Seaport Authority, Klaipeda Tourism and Culture Information Centre)
· Korsoer (Port of Korsoer and Slagelse Municipality)
· Kotka (City of Kotka and Port of Kotka)
· Malmö (Malmö Tourism)

· Mariehamn (Åland Tourism Board)

· Oslo (VisitOSLO, Port of Oslo)
· Riga (Riga City Council, Freeport of Riga Authority)
· Rostock (Rostock Port)
· Rønne (Port of Rønne Ltd)
· Saaremaa (Port of Tallinn)
· St. Petersburg (City of St. Petersburg)
· Stockholm (Stockholm Visitors Board, Ports of Stockholm)
· Tallinn (Port of Tallinn, Tallinn City Enterprise Board)
· Turku (Turku Touring, Port of Turku)
· Umeå (Port of Umeå, Umeå Tourist Office & Umeå Municipality)
· Visby (Port of Visby)
· Århus (VisitAarhus)
· The EU-programme Interreg IIIB
Commercial partners

· Scandinavian Airlines System (SAS Group)

· The Rezidor Hotel Group













