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Partners applaud Cruise Baltic network in new survey
Cruise Baltic’s 44 partners are extremely satisfied with all aspects of the services offered by the network. This is the overall conclusion revealed in a new partner survey.
Cruise Baltic – a network of cruise destinations in the Baltic Sea Region – has achieved considerable success since its formation in 2004. For the second time a partner survey has now been conducted in order to ensure the partners’ expectations are met in the network. 

In particular, the opportunity to be actively involved in the network and the management and marketing of the network stand out with regards to importance and satisfaction levels.

The survey has been conducted over the summer by the analysing agency, Incentive Partners.

 “The Cruise Baltic Network scores very high on all aspects of partner satisfaction. There is no doubt that Cruise Baltic partners find the network very rewarding,” says Mette Bøgelund, Partner at Incentive Partners.

The survey covers six different topics including: meetings, marketing, secretariat, director, press and knowledge sharing; and 77 per cent out of the 47 possible partners who participated in the survey, rate all topics between “satisfied” and “very satisfied”.

Network enhances professionalism
Partners are very satisfied with the marketing and visibility that Cruise Baltic provides in the cruise industry. Comments from the survey especially highlight, that the marketing products that the network provides are very professional and of a standard rarely seen in the industry. The quality of Cruise Baltic’s marketing materials rate 4.67 overall out of 5 points, and the network’s visibility in the cruise industry achieves high scores as well.

The visibility and work of Cruise Baltic’s director, Bo Larsen, is also rated highly. He creates value for money, is a professional representative and lives up to the network’s values according to the survey – and partners consider his high ambitions as a positive incentive for the cruise network. 

Partners like to be heard
Partners also feel they individually can contribute and be involved in the network. Many comment that all voices are heard and they appreciate the willingness to share information, which benefits each individual port. Additionally the survey has been a great way for all partners to express their opinion.

“The survey shows that partners really have a say in Cruise Baltic and reinforces that we all individually matter. The results are very good, and overall show that all our demands are met.

Cruise Baltic has succeeded in raising visibility of the Baltic Sea Region as a cruise destination – a region which is rich in culture, history and diversity,” says Vibeke Jørgensen, department manager at VisitAarhus and partner in Cruise Baltic.

For further questions please contact: Isabel Hokken, Press Officer, on tel.: +45 33557418 or iho@woco.dk 

See the graphics and overall results of the partner survey on http://www.cruisebaltic.com/composite-584.htm. 

Cruise Baltic is a network of cruise destinations in the Baltic Sea offering easy access to 10 countries on a string with an ocean of adventures. Visit us at www.cruisebaltic.com
